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DIGITAL
BRAND CONTENT

M.A. in Digital Brand Content [1year) - 60 ECTS

—_ DESCRIPTION

This M.A program trains creative professionals to design and manage brand communication within the digital eco-
system. Combining design, strategy, and technology, it explores how storytelling, interactivity, and innovation shape
digital experiences.

Many expert professionals teach the various technigues and tools for understanding and creating a coherent digital
ecosystem through practical exercises and projects — from UX/Ul and brand strategy to 3D animation, web design, and
social media.

o Key Skills

» UX/Ul design and Brand Strategy using Figma and Al tools
» Web Design and App Creation

» Animation and 3D Modelling for digital content

» Community Management and audience engagement

» SEO and digital communication strategy

» Data-driven creativity and project development

- Career Opportunities
» Digital Brand Designer / Strategist
r o - »UX/UI Designer
d f@\D > Web or App Designer
“ &~ »Digital Art Director
» Social Media Manager / Content Creator

— Added Value

Forming innovative professionals who combine creativity, technology, and strategy to design engaging and meaningful brand expe-
riences in the digital age. Throughout the program, students work on real client briefs, allowing them to develop strategic and creative
skills in professional contexts. After completing the academic year, they undertake a six-month professional internship to consolidate
their expertise and facilitate their integration into the industry.
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